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SPARKILINIEGE

JUIGES

FIZZLING OUT? .........c.coinnvnnnionnnn,
NOT YET, SAY JUICE MARKETERS.
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million and counring. Thar's

$7% where IRT pur the total count for
the sparkling juice category, a number thar has
to be discouraging for marketers in the once-hot
sct of alternative sodas, nor counting Wal-Mart
OF CONVENIENCE STOMes -- NoT exactly the intended
channels to begin with.

O is it discouraging? Beyond those numbers
sit a wariety of uncounted distribution channels

for the products, which continue to garner con-

IZZE

verts behind the bar, ar the sandwich shop and in
any number of high-end alternarive channels.
Seill, its hard to tell how much traction a
traditional retailer can squecze from sparkling
juices. The category has felt lifeless since the
purchase of its rop brand, Feze, by PepsiCo in
lace 2006, As product quality improves — Fizzy
Lizzy and Orangina just rebranded, for exam.
ple, while Apple 8 Eve has launched a product
aimed direcely ar the schools marker — the bright

In March, lzze Beverage Company added Sparkling Peach

to its line of sparkling juice Havors. It is an all-natural
blend of pure fruit juice and sparkling warer with nothing
artificial. [t is best served chilled. Because of its simple,
true-to-the-fruit flavor, Izze Sparkling Peach comple-
menits a variety of foods and, with its stylish packaging, is
also grear for entertaining, With the introduction of lzze

Sparkling Peach, lzze also debuted new graphics on its 12

o four-pack carrier. The packaging is brighter for greater

impact on shelf.

lights seem ro shine elsewhere, toward function-
al waters and reas.

Nevertheless, in the right producr mix, spar-
klers are the way to go: a natural food chain in
Seantle, PCC, cur all High-Fructose Comn Syr-
up-enhanced products — opening the door for
juice-based alsodas. Cockrail culrure shows no
sign of abaring. And the entrepreneurial vacuum
left by the lzze purchase should keep the market
bubbly before it withers on the vine,




